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THE INDUSTR Y:  

Public media is an extensive network of over 500 organizations that provide services to their 
communities through more than 1,400 noncommercial radio and television stations as well as a 
variety of digital platforms and in-person events. Public media organizations are big and small, 
licensed to institutions and independent 501c3 organizations, serve urban, rural, and tribal 
communities, and work every day to meet the needs of Americans from all walks of life. They 
are the providers of trusted journalism and the guardians of our musical and cultural heritage. 

W HO W E A RE:   

Founded in 2001, Public Media Company (PMC) is a non-profit consulting firm that provides 
specialized business expertise to public and independent media organizations and increases 
public media’s impact across the country.  To this end, Public Media Company is dedicated to 
furthering the public-service values of public media and fostering innovation and sustainable 
growth. 
 
Throughout its 21-year history, Public Media Company has served more than 375 public and 
independent media organizations that provide vital information and cultural vibrancy to 
communities across the country.  Its efforts have provided new or enhanced media services to 
more than 80 million people, or about one-in-four Americans.  The Public Media Company team 
draws upon a deep knowledge of media, substantial financial and operational acumen, and a 
disciplined analytical approach to new opportunities for public media. Core services include 
leading organizations through complex transactions, fostering mergers, engineering journalistic 
collaborations, providing virtual accounting services, and identifying sources of capital for 
expansion. 

Public Media Company is governed by a small and diverse board of civic leaders from around 
the country.  The board includes perspectives from business, law, finance, academia, 
journalism, philanthropy, and the arts.  Some have previously served on local public media 
boards.   

The 10-person staff operates as a distributed workforce with administrative offices currently in 
Boulder, Colorado.  Public Media Company’s team comprises experienced professionals with 
diverse backgrounds in media (including executive management at stations and national media 
organizations), finance, accounting, analysis, and research. From locations in Illinois, Maine, 
Michigan, Wyoming, Arizona, Turkey and Colorado, the PMC team works on 40-60 
engagements a year.  
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Since its founding, Public Media Company has been infused with an entrepreneurial spirit shared by 
both board and staff. To meet the evolving needs of its clients, it has developed an expertise in 
facilitating collaborations to improve and expand the delivery of local broadcast journalism; 
partnering with digital news sites and newspapers; guiding strategic planning activities; and helping 
noncommercial stations of all sizes improve their financial management. Five PMC team members 
have been added in the last two years. The expectation is that the company will continue to expand 
its services, revenue, and expertise as it fosters innovation and sustainability in public media.  

POSIT ION DESCRIPTION:  

SUMMARY 

Reporting to the Board of Directors, the Chief Executive Officer (CEO) is responsible for the 
leadership and growth of Public Media Company.  The CEO collaborates with a high-performing 
staff; inspires the board, staff and clients with ideas and actions; and uses sophisticated 
management skills to advance the organization’s culture, capabilities, and impact. 
 
The CEO has responsibility for: 

> establishing local and national strategic public media initiatives consistent with the mission 
of the company; 

> advising and executing complex transactions on behalf of PMC and its clients; 

> obtaining philanthropic support for PMC; 

> hiring and managing staff and overseeing the day-to-day operations of the company in 
coordination with the Managing Directors and Director of Accounting; and 

> working closely with the Public Media Company Board  to set strategy and achieve annual 
goals and objectives 

KEY RESPONSIBIL IT IES :  

> oversees the design, development, and execution of PMC’s strategies; 

> creates business opportunities for PMC and delivers high-quality consulting to clients; 

> manages in a fiscally responsible manner to maintain PMC’s financial health; 

> represents the organization within the public media industry as well as with foundations, 
individual donors, and other outside constituencies; 
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> stays current with the public media and independent journalism issues, opportunities and 
challenges, including developments in media technology; 

> regularly communicates, collaborates and strategizes with PMC’s Board; 

> maintains a working environment that is supportive, inclusive, and fair for employees, 
consultants, advisors, and contractors; and 

> operates with high integrity, ethics, confidentiality, and trust in Public Media Company. 

CRITICA L SK ILL S  A ND A TTR IB UTES 

The Public Media Company CEO is a visionary, creative, collaborative, mission-driven individual 
who will maintain a positive, aligned culture within PMC, guiding the organization to peak 
effectiveness in serving public media while ensuring financially sound operations. 
 
The Board of Directors will select a results-oriented leader with strong internal and external 
relationship skills and experience managing a team. The Board will seek the future Public Media 
Company CEO who has: 

> a professional demeanor and is trustworthy and highly respected among staff, clients, 
colleagues and board; 

> a “hands-on” approach to projects and managing the organization, as well as demonstrated 
knowledge of business, leadership, finance and public service; 

> excellent communication skills and is effective with a wide range of stakeholders;  

> the ability as an effective data-driven decision-maker and change agent who can assess, 
prioritize, and include others in the problem-solving process; 

> excellent follow-through, executing and reaching success measures and deadlines; 

> substantial experience with media, trends in technology and consumption of media; 

> technological competence, including digital and social media and the evolution of all 
different platforms; 

> a clear commitment to and proven record of growing diversity, equity and inclusion 
initiatives in the workplace; 

> a deep commitment to and knowledge of public and independent media; and, 

> a capacity as a lifelong learner to effectively adapt to change, putting the mission and 
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success of public media first. 

QUALIF ICATIONS:  

> Bachelor’s degree, with an advanced degree or related professional qualifications preferred; 

> 10+ years of executive-level history and work experience; 

> Demonstrated experience in and around public or for-profit media; 

> Extensive experience scoping, negotiating and executing complex, transformative projects; 

> A history of working with non-profit boards; 

> Strong financial acumen, with an understanding of public media operations; and 

> Proven track record with philanthropic fundraising. 

COMPENSA TION  A ND BEN EF ITS  

> Salary range $200,000 - $250,000 

> Benefits include medical, dental and vision reimbursement, disability, and life insurance, 
403b contributions, vacation and sick time 

> The CEO does not have to reside in Colorado but is expected to live and work in one of the 
four times zones of the continental U.S.  

Travel to in-person staff meetings, consulting engagements, board meetings and 
industry meetings required 
 
To apply for the position, please submit a confidential letter of interest, your 
resume and at least three references to jobs@publicmedia.co no later than 
Friday, April 7, 2023.  
 
The ideal start date is no later than September 1, 2023 
 
Public Media Company is committed to diversity in all areas of its work and encourages 
applications from all qualified individuals without regard to race, color, religion, gender,  

sexual orientation, gender identity or expression, age, national origin, marital status, 
citizenship, disability, and veteran status. 


